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Driving the New Urbanization with Internet Startups

GU Sheng—u LI Rui
( Institute of Development Strategy Wuhan University Wuhan 430072  China)

Abstract: Entrepreneurship and employment are the main supports of new urbanization. Nowadays a new round of
entrepreneurship arises inChina. And the entrepreneurship and innovation are highly related to the internet.

Developments of crowd funding crowdsourcing and maker spaces support entrepreneurs with funds technology

professional services etc. Small cities and towns get business opportunities in the trend of decentralization and
disintermediation. Long tail effect is increasing and enables entrepreneurs to have more chances. To enhance the support
role of entrepreneurship in new urbanization entrepreneurial ecosystems should be established and improved including
stimulating the enthusiasm of returned entrepreneurs optimizing the allocation of business factors by internet platform

promoting “soft environment” such as entrepreneurial culture and relevant laws and regulations of internet and
improving “hard environment” of entrepreneurship such as information infrastructures and modern logistics industries.
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